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Quicken can 
be a tool - or 
home wrecker 
I'm proud to proclaim that I'm 

tight with a buck. I admire financial 
restraint and discipline. I love a bar- 

. That's why I'm so excited that 
uicken 2002 and Money 2002 h 

have just hitthe shelves. For just 
$60, there is no cheaper stimulant 
for an obsessive tightwad and no 
cheaper way to stress out a mar- 
*. 

I ve knelt at the Quicken altar for 
almost a decade now In that time, 
I've devoted myself to collecting re- 
ceipts and inputting thousands of 
purchases from fries (category: 
"Dining") to Fry's (category "Com- 
puter"). 
Thanks to &Lucken, I don't need a 

forensic auditor to learn that since 
1992 my f a y  has spent $139,604 
on mortgage payments, $61,308 on 
groceries (and our kids haven't 
wen hit the teen years), $U,719 on 
gasoline, $2,686 on cable TV, $2,335 
on sporting goods and $172 on dry 
cleaning.. 

And thanks to Quicken,. starting 
an argument with my wife is as sirr 
ple as hitting "Print." Armed with 
an itemized report of our s n-, 

8 a~ I have to do is point at "both- w7 "Dining'? and 66~~sce~laneous1~ 
- the three categories that stake 
out the borders for our family's fi- 
nancial Bermuda Triangle. If only 
my wife knew how easy it would be 
to cook the books to make it appear 
that she spends all the money - 
and that I don't wear clothes, never 
eat out and have a receipt for every 
rationalized purchase. 

The truth is, Quicken reports 
should be treated like X-rays. Al- 
though they can be amazing diag- 
nostic tools, the cumulative side ef- 
fects of overexposure can be haz- 
ardous to you - or your marriage, 

Cupertino budget counselor Car- 
ol Park says some clients love 
Quicken because it provides exhibit 
after exhibit in the trial of Saver v. 
Spender. "All those years, it's been 
the same argument: 'You're spend- 
ing too much.' And then they have 
the proof." 

It's too bad Quicken doesn't in- 
clude a pop-u box with Park's re- 
sponse to suc E evidence: "How im- 
portant is this rnaniage to you? Are 
ou wdbg to give up being right 

L a u s e  the mamiage is more im- 
portant?" 

Quicken doesn't have to become 
an obsession, I suppose, but our fi- 
nancial statements ile up like dirty P lamdiy We hardly ead complicat- 
ed financial lives, but my chore in- 
volves tracking personal and busi- 
ness checking and savings ac- 
counts, a 401(k), a few IBIS, a 
handful of stocks and mutual funds 
and the kids' collegesavings ac- 
counts. 

Quicken and Money are trying to 
make it easy to download financial 
information to save users the trou- 
ble, but that misses the point. The 
value of Quicken is in getting dirty 
with the data, Habits come into f e  
cus when you in ut withdrawal af- 
ter withdrawal f!m m the ATM, or 
when you must enter a stack of re- 
ceipts for snacks, lattes and bWTi- 
tos. 

One person told Karen McCall, 
the founder of the Financial Recov- 
e Counseling Institute in San An- 
se % 0: "There were times I 
thought, 'If I have to write it down, 
it's not worth spending.' " 

Likewise, Stanford T. Young fre- 
quently prescribes Quicken to his 
wealthy clients at Financial Clarity 
in Mountain View because traclang 
spending jars their sense of entitle 
ment. 

"They say, 'I can afford this chair 
because I'm a VF!' Then two weeks 
later, they say, 'I should be able to 
buy these skis because I'm a VP' - 
and they forgot about the chair;' 
Young says. "What Quicken does is 
bring all those independent deci- 
sions together in a way that you can . . . understand what happened in 
the last year of decisions. ' 

For me, the challenge is learning 
how to manage Quicken, rather 
than letting it ruin my life and mar- 
riage. Without Quicken, I couldn't 
mentally account for all our spend- 
ing any more than I could tell you 
how many times a day I draw 
breath. Both activities are con- 
trolled subconsciously. The differ- 
ence is that spending is often dis- 
cretionary. 
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